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ABOUT

APF Canada’s CPTPP Mini-Trade Report: JAPAN

e Building on our recent report, The Impact of the CPTPP on Trade between

Canada and the Asia Pacific, this mini-report focuses on Japan — one of the

six "AP7' economies (signatories to the CPTPP) in the Asia Pacific.

* This report explores the CPTPP's benefits for Canada’s merchandise and

services trade relations with Japan in the five years post-CPTPP ratification
(from 2019 to 2023), with 2018 data for context.

* The report also identifies future trade opportunities for Canadian firms
interested in expanding their presence in Japan.

e Canada and Japan ratified the CPTPP agreement in December 2018.

e This is one of six reports being released by APF Canada in the first quarter

of 2025 — the other reports focus on the AP7 economies of Singapore,
Australia, New Zealand, Malaysia, and Vietnam (Brunei is excluded due to
limited data).
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https://www.asiapacific.ca/sites/default/files/publication-pdf/IM_CPTPP_Trade_EN_FINAL.pdf
https://www.asiapacific.ca/sites/default/files/publication-pdf/IM_CPTPP_Trade_EN_FINAL.pdf
https://www.asiapacific.ca/publication/cptpp-mini-report-singapore
https://www.asiapacific.ca/publication/cptpp-mini-report-australia

KEY

TAKEAWAYS

Japan-Canada merchandise
trade increased by 22%, rising
from around C$29.6B in 2018
to over C$36.2B in 2023.

Aside from 2022, Canada-
Vietnam merchandise trade was
characterized by a Canadian
trade deficit, with imports
exceeding exports.

In the five years since CPTPP
ratification, Canada-Japan
two-way services trade reached
C$23.1B, with imports accounting
for more than half of the total
services trade.
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Ontario was the main beneficiary
of Canada-Japan two-way
merchandise trade, followed by
British Columbia and Alberta

as the second and third largest
beneficiaries. In 2023, Ontario
alone accounted for 45% of the
total two-way merchandise trade
between the two countries.

Significant untapped trade
opportunities exist in Japan

for Canadian exporters in key
sectors such as advanced metals
(excluding ferrous and precious
metals), motor vehicles and
parts, wood, and more.

Key Statistics, 2023

(PURCHASING POWER
PARITY):

C$8,383.71B
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https://data.worldbank.org/indicator/NY.GDP.MKTP.PP.CD?locations=JP
https://data.worldbank.org/indicator/SP.POP.TOTL?locations=JP
https://oec.world/en/profile/country/jpn?yearlyTradeFlowSelector=flow1

MERCHANDISE
TRADE

Japan is Canada’s largest merchandise trade partner among the AP7. After
CPTPP ratification, Canada-Japan merchandise trade grew by 22%, rising from
approximately C$29.6B in 2018 to over C$36.2B in 2023. While the pandemic
had a negative impact on Canada-Japan trade in 2020, the trade rebounded
in 2022, reaching pre-pandemic levels (around C$29.7B) (Figure 1).

Prior to the CPTPP’s ratification, Canada-Japan trade was consistently
driven by Canadian imports from Japan, a trend that largely continued post-
ratification, with the exception of 2022. In 2022, Canadian exports to Japan
overtook imports, driven by an increase in exports of energy products (by

C$3.4B) and metal and non-metallic mineral products (by C$300M). The
increase in export values was due to a sharp rise in global prices for energy

and mineral products following Russia’s invasion of Ukraine and the resulting

economic sanctions placed on Russia. Nonetheless, Canada has maintained
an overall negative merchandise trade balance with Japan.
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Figure 1: Canada-Japan Two-Way Merchandise Trade, 2015-23
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https://www150.statcan.gc.ca/n1/daily-quotidien/230509/dq230509a-eng.htm
https://www150.statcan.gc.ca/n1/daily-quotidien/230509/dq230509a-eng.htm

Figure 2: Canada’s Top Exports to Japan, 2019-23
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Canada’s main exports to Japan
over the past five years have been
energy products, farm, fishing and
intermediate food products, and
consumer goods (Figure 2). During
this period, Canada exported
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approximately C$17.7B worth of
energy products, over C$15.2B in
farm, fishing, and intermediate food
products, and around C$14.1B in
consumer goods to Japan.

Figure 3: Canada’s Top Imports from Japan, 2019-23
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Source: Statistics Canada, 2024, Table 12-10-0171-01

Over the last five years, Canada’s Between 2019 and 2023, Canada
main imports from Japan consisted imported around C$35B in motor
of motor vehicles and parts, vehicles and parts, C$20.5B in
industrial machinery, and electronic industrial machinery, and C$10.4B in
and electrical equipment (Figure 3). electronic equipment.



SERVICES TRADE

Japan was also Canada’s largest services trade partner among the AP7
economies from 2019 to 2023. In the first year following CPTPP ratification,
two-way services trade between the two countries grew by 17%, from C$4.7B
in 2018 to over C$5.5B in 2019. The pandemic led to negative services trade
growth that has yet to rebound to pre-pandemic levels, leading to a 4%

decrease in services trade, from over C$5.5B in 2019 to approximately C$5.3B
in 2023 (Figure 4).

Overall, Japan-Canada services trade over the past five years reached around
C$23.1B. However, this trade has been dominated by Canadian imports from
Japan, resulting in a Canadian trade deficit (Figure 4).
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Figure 4: Canada-Japan Two-Way Services Trade, 2015-23
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Over the past five years, Canadian

service exports to Japan were

srimarily driven by commercial Percentage of Total Percentage of Total
services, which accounted for over Services Service Exports to Service Imports From
49% of Canada’s services exports to RN s A
Japan, worth C$4.6B.
Commercial 49% 51%
Similarly, commercial services
. , ] 1 Travel 23% 18%
also dominated Canada'’s service |
imports from Japan, making up e e srian
\ 29% 31%

51%, or C$7B, of total imports over L government services

the same period (Table 1).
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PROVINCES BENEFITING FROM
CANADA-JAPAN TRADE

JAPAN'S TOP FIVE PROVINCIAL

Ontario has been the primary Figure 5: Canadian Provinces Two-Way Trade with Japan, 2019-23 PARTNERS:
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accounting for 44% of Canada-Japan C$67.659M
two-way merchandise trade from — 60,000
2019 to 2023, followed by British y British Columbia
Columbia (27%) and Alberta (10%) % — °0,000 C$41.624M
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Source: Statistics Canada: Table: 12-10-0173-01
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Merchandise trade between Ontario
and Japan grew by nearly 20% from
C$13.5B in 2019 to C$16.2B in 2023,
with the 2023 value representing
45% of Canada’s total trade with
Japan that year (Figure 6). Imports
dominated Ontario’s trade with
Japan, accounting for over 84% (or
C$56.9B) during this period, with
motor vehicles and parts as the

top imports. On the export side,
consumer goods were Ontario’s
leading exports to Japan, making up
nearly 52% of its total exports.

British Columbia’s trade with

Japan grew rapidly post-pandemic,
increasing by 79% from C$6B in 2020
to around C$10.8B in 2023. British
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Columbia’s energy exports accounted
for around 49% of total exports
during this time, with motor vehicles
being the top Japanese imports,
accounting for 46% of imports.

Alberta’s trade with Japan grew
from C$1.9B in 2019 to C$5.5B in
2022 before declining to C$3.2B in
2023, driven by a decline in exports
of metal and non-metallic products

Figure 6: Canadian Provinces Two-Way Trade with Japan, 2015-23
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and energy. Japan's reduced
imports of Alberta’s metal products
in 2023 were driven by weaker

industrial demand due to slower

economic growth and declining
metal prices due to oversupply

and more stabilized supply chains
as international markets adjusted
to the Russia-Ukraine war. For
energy products, falling prices were

the main factor for a decline in

Japan’s imports, again, as markets
adjusted to the Russia-Ukraine war.
A global economic slowdown and
rising borrowing costs also further
dampened demand for Alberta’s
energy exports.


https://natural-resources.canada.ca/maps-tools-publications/publications/mineral-trade
https://natural-resources.canada.ca/maps-tools-publications/publications/mineral-trade
https://www150.statcan.gc.ca/n1/daily-quotidien/240509/dq240509a-eng.htm
https://www150.statcan.gc.ca/n1/daily-quotidien/240509/dq240509a-eng.htm

Quebec and Saskatchewan trade with Japan has been driven by exports

over the past five years, accounting for over 61% and 88% of their respective
total trade with Japan. While Quebec’s trade with Japan grew steadily after
the pandemic, Saskatchewan’s trade with this APF economy declined from
2021 to 2023. The decline was driven by a decrease in Saskatchewan’s exports
of farm, fishing, and food products to Japan, which represented around

99% of its total exports to Japan. These decreased seafood imports stem

from post-pandemic shifts in consumer behaviour in Japan. The economic

slowdown caused by the pandemic increased demand for affordable food,
while a return to office work drove a preference for packaged products. In
addition, rising fresh food prices further led consumers to reduce seafood

consumption or switch to cheaper proteins like poultry and pork.
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https://agriculture.canada.ca/en/international-trade/market-intelligence/reports/sector-trend-analysis-fish-and-seafood-trends-japan-0

TRADE OPPORTUNITIES

Following the ratification of the
CPTPP, trade in goods and services
between Canada and Japan have
benefited from reduced tariffs.
Although the overall trade value

has increased, it remains largely
import-driven, resulting in a negative
trade balance for Canada.
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According to the International

Trade Centre’s (ITC) Export Potential
Map, there are still significant
opportunities for Canadian
exporters in key sectors within
Japan. The total export potential

for Canada to Japan is estimated
at C$11B, but current exports have
only reached C$9.5B, leaving an
unrealized potential of C$1.5B.

The ITC identities major export

opportunities for Canadian products

in Japan, particularly in metals
(excluding ferrous and precious
metals), motor vehicles and parts,
and wood, with the export potential
valued at C$963M, C$835M, and
C$200M, respectively.

Team Canada Trade Missions

identified agriculture & processed
foods, clean technology, creative
industries, energy, information and
communications technology (ICT),
and life sciences as key Japanese
sectors that present opportunities for
Canadian companies.
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https://exportpotential.intracen.org/en/markets/geo-map?fromMarker=i&exporter=124&toMarker=j&whatMarker=a&what=a
https://exportpotential.intracen.org/en/markets/geo-map?fromMarker=i&exporter=124&toMarker=j&whatMarker=a&what=a
https://exportpotential.intracen.org/en/markets/geo-map?fromMarker=i&exporter=124&toMarker=j&whatMarker=a&what=a
https://exportpotential.intracen.org/en/products/gap-chart?fromMarker=i&exporter=124&toMarker=j&market=392&whatMarker=s
https://exportpotential.intracen.org/en/products/gap-chart?fromMarker=i&exporter=124&toMarker=j&market=392&whatMarker=s
https://exportpotential.intracen.org/en/products/gap-chart?fromMarker=i&exporter=124&toMarker=j&market=392&whatMarker=s
https://www.tradecommissioner.gc.ca/campaign-campagne/japan-japon.aspx?lang=eng



http://www.facebook.com/asiapacificfoundationofcanada
https://www.instagram.com/asiapacificfoundation/
https://www.linkedin.com/company/522469/
http://twitter.com/AsiaPacificFdn
http://www.youtube.com/channel/UCkieSwux1pmkNv2hvUsXjKg

